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ACORN is the most powerful

consumer targeting tool available

on the market today. It combines

geography with demographics 

and lifestyle information,  places

where people live with their

underlying characteristics and

behaviour, to create a tool for

understanding the different types

of people in different areas

throughout the country.

It enables marketers to

understand fully the kind of 

people buying their goods, using

their services or shopping in their

stores. Geodemographic targeting

also helps marketers pinpoint the

people who are most likely to

need their products or services,

and avoid those who are not.

ACORN groups the entire UK

population into 5 categories, 17

groups and 56 types. By analysing

significant social factors and consumer

behaviour, it provides precise

information and an in-depth

understanding of the different 

types of consumers in every part 

of the country.

Developed by CACI over 25 years ago,

ACORN was the first geodemographic

classification in the country. Since then

we have built consumer 

classifications both for the UK and

globally, introducing new innovative

techniques for targeting consumers.

ACORN remains the most respected

and reliable consumer classification.

CACI employs a specialist team of

people, including a number who

worked on the development of the

original ACORN, to develop our

targeting systems. No other UK

company possesses as many 

experts in developing and using

geodemographic classification tools. 

The result is the most powerful UK

ACORN classification CACI has ever

produced. Together with the complete

family of CACI targeting systems, it

provides the most effective tool for

addressing the complexity of

consumer markets.
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ACORN can be used to understand

customers, identify profitable

prospects, evaluate local markets and

plan public resources. 

By addin g ACORN codes to a customer

database, you can increase knowledge

of your customersÕ behaviour and

lifestyle. ACORN profiling will give you

new insights into your customers and

allow you to identify prospects who

most resemble your best customers. 

ACORN can be used to drive effective

customer communication strategies,

including targeted direct mail, leaflet

distribution and local newspaper

advertising. 

For local market planning, ACORN can

be used to define and analyse the

purchasing preferences and lifestyle

characteristics of different areas

through the UK. This results in a more

effective estimation of the demand for

your products and services, and a more

effective location planning strategy.

Once retailers and suppliers have

understood the characteristics and

make-up of a neighbourhood, by using

ACORN they can make strategic

decisions on the format of their branch

or store and the range of goods carried:

¥ Where should I open, close or 

locate my next store?

¥ Which products will suit the area?

¥ How should I allocate my resources?

¥ What factors can influence my 

store performance?

As a result of this range of

applications, ACORN is widely used 

in many sectors of business: 

Financial organisations use ACORN

to understand their customers, cross-

sell their product range, set branch

targets, predict loyal customers, and

plan their network strategy.

Retailers use ACORN to locate 

stores, plan product ranges, assess

refurbishments, and target local

marketing for stores.

Media owners use ACORN to support

advertising sales, evaluate sales

potential, and develop new markets.

In FMCG , ACORN is used to drive

customer communication, in-store

marketing, ranging and product

distribution.

The Public Sector uses ACORN to

target services to areas of need, 

and inform policy decisions.

Using ACORN

Edinburgh by ACORN category

Wealthy Achievers

Urban Prosperity

Comfortably Off

Modest Means

Hard Pressed

Unclassified



CACI started planning the

development of the new ACORN

several years before the 2001 Census

was available. We had already

successfully used a range of additional

data sources, including lifestyle

surveys, to update the previous

version of ACORN. We now wanted 

to ensure we built the new ACORN

using the most robust data from the

best available sources. In particular,

we wanted to identify additional

sources of data that would

complement the Census.

Over 400 variables were used to build

ACORN and describe the different

ACORN types. Of these variables, 30%

were sourced from the 2001 Census.

The remainder were derived from

CACIÕs consumer lifestyle databases,

which cover all of the UKÕs 49 million

adults and 25 million households. 

The unique two-stage method

CACI employed an innovative 

two-stage approach to creating 

the new ACORN. As a first stage CACI

classified postcodes in the traditional

manner, using a mixture of the Census

and our other data sources. 

The data inputs into the classification

were carefully selected. This included a

process of testing each variableÕs

contribution to the power of the 

classification. We considered the 

effect of each variable individually, 

and their use in combination with 

other variables. This exhaustive testing

ensured the ACORN classification 

was built using data that provided 

the greatest discrimination and

targeting power.

How ACORN is built

Place

Population density,
urbanisation and rurality

Communal establishments

Location

Online behaviour

Access

Frequency of use

Type of behaviour

ACORN data sources
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Finance

Income

Shares 

Savings 

Borrowing  

Spending

Socio-economics

Occupation

Industry

Employment

Education

Socio-economic status

Property

Housing type 

Tenure 

Amenities 

House price use
e.g. vacant or 2nd residence

¥
¥
¥
¥
¥ 
¥

¥
¥
¥
¥
¥ 
¥

¥
¥

¥
¥

¥
¥
¥
¥

¥
¥
¥
¥
¥

Demographics

Age 

Family structure 

Ethnicity 

Religion  

Health 

¥
¥
¥
¥
¥
¥

acorn



But we didnÕt stop there. We then took

advantage of the fact that, for the first

time, the Census office attempted to

publish data by geographic areas 

it believed contained the same kind 

of households. 

We developed a unique second 

stage which selectively focused 

extra effort on any postcodes 

where ACORN might be improved. 

We used our substantial consumer

lifestyle databases to check for 

subtle differences in areas which 

the Census office said contained 

the same kind of people. We then

tested whether the postcodes in 

these areas were truly identical. 

When all our data sources agreed 

with the Census we were confident

that we had the most accurate

possible ACORN code. 

When we identified postcodes that

were not identical, we used all our

additional data and a special set of

decision algorithms to refine their 

ACORN codes. 

This unique methodology produced 

an ACORN classification that gives

better discrimination. It also 

allows ACORN to be updated 

annually more easily than ever 

before, maintaining our picture of 

UK consumersÕ behaviour as it

changes over time.
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Wealthy Achievers

Urban Prosperity

Comfortably Off

Modest Means

Hard Pressed

Unclassified



ACORN is part of a family of tools used

for targeting UK consumers. The

ACORN family includes a range of

postcode, household and individual

level classifications, both general

purpose and market specific. 

ACORN classifies the entire population

in terms of general lifestyle and

demographic behaviour by way of their

postcode. This means it is easy to

apply and can be used for a huge

range of products and services. 

Specific regional and sector specific

ACORNs include:

Scottish ACORN - which provides a

classification of postcodes in terms of

data specific and relevant to Scotland.

Northern Irish ACORN - which adds

detail to the UK ACORN classification

to address specific features of 

the province.

Financial ACORN - which classifies all

of Scotland, Northern Ireland, England

and Wales in terms of consumersÕ

financial behaviour, product usage 

and service preferences.

The ACORN family also includes 

classifications focusing on 

specific dimensions. 

CACI has created a range of postcode

classifications which give the best

targeting on single dimensions and are

easy to apply. For Example:

- StreetValue targets postcodes

according to the average house value.

- PayCheck targets postcodes

according to the average 

family income.

CACIÕs Individual level classifications

can deliver more accuracy in exchange

for a more complex application.

Examples are:

- PeopleUK is a general purpose

individual level classification providing

targeting across a wide range of

behavioural and purchasing patterns.

- Ocean is used to target individual

consumers based on over 300 specific

lifestyle and demographic attributes.

The wide range provided by the

ACORN family means there is an 

ideal targeting tool whatever your

specific business need.

The ACORN family

Welcome
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Wealthy Achievers

Urban Prosperity

Comfortably Off

Modest Means

Hard Pressed

Unclassified



Experience and quality
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ACORN and our family of consumer 

classifications are an important part of our

comprehensive tool-box which includes

data, software and consultancy services.

All are geared to making your marketing

and planning more profitable.

CACI consultants have a real

understanding of how our data can

enhance your business. Our broad skill

base of industry expertise, statistical and

technical know-how, and commercial

focus ensures our work for you generates

real results.

Understanding 
ACORN further
To help you understand ACORN further

and give you in-depth and up-to-date

information, CACI maintain a dedicated

ACORN website. The site provides you

with an extensive library of product

purchasing and consumer behaviour

profiles, with a pen portrait illustrating

each type.

There is also a detailed explanation of 

the methodology behind ACORN, and for

our long-standing clients, matrices to help

convert their old ACORN information 

into the new types. 

Visit www.caci.co.uk/ACORN

acorn



Category Group

The ACORN Consumer         C

ACORN
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Wealthy Achievers A Wealthy Executives 8.6

B Affluent Greys 7.9

C Flourishing Families 9.0

Urban Prosperity D Prosperous Professionals 2.1

E Educated Urbanites 5.5

F Aspiring Singles 3.8

Comfortably Off G Starting Out 3.1

H Secure Families 15.5

I Settled Suburbia 6.1

J Prudent Pensioners 2.7

Moderate Means K Asian Communities 1.5

L Post-Industrial Families 4.7

M Blue-collar Roots 7.5

Hard-Pressed N Struggling Families 13.3

O Burdened Singles 4.2

P High-Rise Hardship 1.6

Q Inner City Adversity 2.1

U Unclassified

%
UK Pop

%
UK Pop

25.4 %

11.5 %

27.4 %

13.8 %

21.2 %

1

2

3

5

4



Group      Type

A

B

C

D

E

F

G

H

I

J

K

L

M

N

O

P

Q

r         Classification

9

ACORN

1 Wealthy mature professionals, large houses 2.1
2 Wealthy working families with mortgages 2.2
3 Villages with wealthy commuters 2.1
4 Well-off managers, larger houses 2.2

5 Older affluent professionals 1.9
6 Farming communities 1.9
7 Old people, detached homes 1.9
8 Mature couples, smaller detached homes 2.1

9 Older families, prosperous suburbs  2.3
10 Well-off working families with mortgages 2.6
11 Well-off managers, detached houses 3.3
12 Large families and houses in rural areas 0.7

13 Well-off professionals, larger houses and converted flats 0.8
14 Older professionals in suburban houses and apartments 1.3

15 Affluent urban professionals, flats 1.1
16 Prosperous young professionals, flats 1.0
17 Young educated workers, flats 0.7
18 Multi-ethnic young, converted flats 1.1
19 Suburban privately renting professionals 1.6

20 Student flats and cosmopolitan sharers 0.6
21 Singles and sharers, multi-ethnic areas 1.6
22 Low income singles, small rented flats 1.3
23 Student terraces 0.4

24 Young couples, flats and terraces 1.0
25 White-collar singles/sharers, terraces 2.1

26 Younger white-collar couples with mortgages 2.2
27 Middle income, home owning areas 2.4
28 Working families with mortgages 2.6
29 Mature families in suburban semis 3.5
30 Established home owning workers 3.8
31 Home owning Asian family areas 1.1

32 Retired home owners 1.1
33 Middle income, older couples 2.9
34 Lower incomes, older people, semis 2.1

35 Elderly singles, purpose built flats 0.8
36 Older people, flats 1.9

37 Crowded Asian terraces 0.6
38 Low income Asian families 1.0

39 Skilled older families, terraces 2.7
40 Young working families 2.0

41 Skilled workers, semis and terraces 2.7
42 Home owning families, terraces 3.0
43 Older people, rented terraces 1.8

44 Low income larger families, semis 3.3
45 Low income, older people, smaller semis 2.9
46 Low income, routine jobs, terraces and flats 1.2
47 Low income families, terraced estates 2.5
48 Families and single parents, semis and terraces 1.9
49 Large families and single parents, many children 1.5

50 Single elderly people, council flats 1.6
51 Single parents and pensioners, council terraces 1.7
52 Families and single parents, council flats 1.0

53 Old people, many high-rise flats 0.7
54 Singles and single parents, high-rise estates 0.9

55 Multi-ethnic purpose built estates 1.1
56 Multi-ethnic, crowded flats 1.0

57 Mainly communal population

%
UK Pop
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Detailed Scores

The following tables show the characteristics of the A CORN types. 

These characteristics are represented as an index against th e UK

average for that feature.

ACORN detailed scores

Reading the ACORN detailed score tables

This is the UK average. 
It means 20% of households,
in the UK live in properties
with 7+ rooms.

These numbers show the
relative importance of the
variable within an ACORN
type. It is an index where
100 is equivalent to the
national average. So an
index of 173 means this
ACORN type has 1.73 times
the national average of
households with 7+ rooms.
This equates to 34.6% of
households in this example
(20% x 1.73).
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Detailed Scores

Group CGroup A Group B

Housing 1-2 rooms 4.0% 15 8 28 13 16 31 45 21 21 18 20 35

7+ rooms 20.0% 374 357 260 282 219 223 171 111 213 201 173 217

Owned outright 29.0% 166 78 150 143 195 144 168 179 139 71 137 162

Owned with mortgage 39.0% 113 186 105 129 93 76 85 98 129 185 124 99

Social housing 20.0% 6 5 18 9 7 27 31 17 13 10 24 26

Detached 23.0% 352 383 258 339 349 291 199 302 113 274 248 341

Semi 31.0% 41 28 80 54 45 71 94 73 198 82 107 50

Terraced 26.0% 12 11 39 14 12 29 51 18 31 39 29 17

Flats 19.0% 17 4 26 7 13 12 52 12 25 9 12 4

Families Couple with children 21.0% 146 225 115 144 91 112 81 86 147 183 126 1 73

Empty nester 10.0% 111 100 98 123 100 112 88 106 126 93 120 170

Couple no children 18.0% 131 127 139 137 131 140 117 128 106 142 132 67

Pensioners (single / couples) 23.0% 101 33 107 88 153 95 154 148 95 37 97 6 7

Sharers 4.0% 61 48 67 62 52 81 59 55 78 52 60 94

Single non-pensioner 16.0% 37 39 64 43 44 67 74 54 48 72 55 52

Single parent 7.0% 31 50 39 39 30 46 43 42 52 65 53 58

Education Degree or equivalent 20.0% 206 151 174 139 142 110 139 77 158 121 97 72

& work A-levels or equivalent 8.0% 123 121 110 108 95 90 96 77 117 113 92 100

No qualifications 36.0% 47 51 63 72 81 94 84 117 64 60 94 120

Prof. managerial 8.0% 246 204 195 167 138 98 128 73 167 158 110 58

Lower managerial 19.0% 139 157 135 135 121 97 116 95 139 150 116 9 4

Intermediate jobs 24.0% 84 106 100 108 98 138 102 109 100 117 115 142

Routine jobs 21.0% 33 58 49 57 53 79 63 93 55 77 86 134

Self-employed 8.0% 182 118 190 158 147 276 158 116 127 98 131 187

Looking for work 3.0% 43 48 47 48 48 64 57 60 55 51 57 96

Agricultural workers 2.0% 99 39 229 163 137 1099 190 149 44 43 147 5 50

Interests Angling 4.3% 69 80 83 84 88 122 85 100 77 92 99 62

Fashion/ clothes 0.2% 89 114 96 106 102 89 79 79 77 110 90 127

Cinema 2.2% 96 112 81 88 70 70 75 59 96 119 80 102

DVDs/ videos 0.8% 43 56 56 65 56 83 67 77 72 72 71 101

Gardening 14.5% 122 103 128 129 147 148 132 149 107 106 129 84

Golf 3.0% 186 166 147 160 161 105 130 127 118 148 131 82

Gambling 17.8% 50 72 57 64 63 67 67 81 73 86 80 45

Snow Skiing 0.2% 344 159 329 228 166 255 166 108 138 141 127 68

Theatre/ cultural/ arts 0.6% 176 100 181 132 153 131 138 94 124 97 110 70

Finance Average family income 151 153 130 133 115 100 106 94 127 135 112 1 02

Credit card balance £2000+ 11.9% 122 139 115 116 118 109 129 104 13 6 129 95 103

Always pays credit card in full 31.7% 173 150 146 155 157 121 134 12 7 132 132 130 103

Have Private Health Care 9.4% 145 97 125 116 127 138 114 113 99 8 6 107 117

Have Life Assurance 30.6% 93 103 96 95 92 101 94 96 94 107 99 118

Have ISA 11.7% 160 141 139 147 154 122 131 131 129 132 131 114

Have loan 19.0% 64 107 75 78 66 84 74 74 88 118 89 116

Have mortgage 33.0% 113 166 108 125 105 85 96 102 122 170 124 90

Have unit trusts 1.8% 277 191 205 213 227 131 177 146 167 156 165 14 2

Holidays 2+ holidays per year 34.1% 167 147 140 139 130 90 117 106 124 129 1 20 84

Activity outdoor sports 2.1% 183 106 174 129 132 133 141 92 122 106 89 86

Holiday in UK Ireland 21.0% 90 86 103 104 110 121 106 112 99 93 10 9 119

Holiday in USA or Canada 4.9% 146 174 105 115 121 67 99 96 100 160 112 112

Internet & Contract mobile phones 23.6% 159 159 138 137 109 111 102 82 119 143 111 105

Telecomms Mobile bill £30+ 10.2% 126 129 109 105 75 84 77 60 101 120 88 125

IBM compatible PC at home 60.0% 136 138 121 128 118 112 107 101 119 12 9 116 111

Buy gifts online 21.2% 132 121 129 127 108 143 150 121 98 128 124 1 01

Media Have digital cable TV 13.5% 69 85 41 61 46 3 41 51 118 95 62 51

Have satellite digital TV 23.9% 114 155 100 122 109 121 97 111 87 1 47 121 133

Daily Express 3.7% 98 120 109 132 147 100 132 153 130 116 138 75

The Sun 13.7% 21 49 37 40 34 55 48 76 52 71 71 65

Telegraph 3.6% 403 146 313 259 308 191 254 141 178 98 151 83

The Guardian 2.0% 160 79 159 106 110 96 123 58 164 62 78 63

The Sunday Times 4.8% 379 191 263 222 202 140 173 83 180 122 121 107

Financial Times 0.3% 348 153 207 172 154 101 133 63 141 96 90 90

1 2 3 4 5 6 7 8 9 10 11 12

Category 1

UK
Average

Characteristics of ACORN Types
Represented as an index against the UK average

Types Types Types

100 = UK Average
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Detailed Scores

Group CGroup D Group E

83 93 210 524 662 391 246 218 192 309 81

231 158 102 33 18 45 57 98 51 43 131

119 130 86 62 45 44 87 64 68 68 39

114 107 93 72 82 71 96 76 94 76 42

20 25 52 71 91 156 44 64 118 101 61

47 103 16 5 6 8 25 17 16 19 29

102 98 37 8 8 20 33 41 53 34 84

140 75 123 28 20 61 67 148 185 70 200

110 131 264 442 451 375 330 217 158 311 78

133 94 74 33 21 53 44 61 87 48 153

84 76 59 30 23 59 41 55 98 56 42

99 111 108 110 89 81 112 82 68 85 83

71 111 58 56 62 56 87 58 65 101 28

229 113 356 348 209 344 202 517 238 126 650

91 116 162 254 320 200 218 164 134 208 65

55 51 59 43 57 116 51 89 152 100 65

264 205 283 302 173 208 220 154 133 86 104

145 121 136 142 171 139 141 295 122 112 417

37 53 38 32 53 66 46 52 92 99 39

264 213 279 299 140 166 227 110 100 68 86

152 147 163 165 124 134 153 91 105 92 96

72 88 73 69 89 81 87 68 92 105 74

36 47 37 34 71 62 48 61 84 113 55

150 139 151 145 74 108 114 70 84 96 33

67 62 96 114 140 157 84 108 150 157 73

20 47 17 13 28 18 26 32 20 57 32

46 61 43 49 85 64 69 80 83 104 106

90 97 96 118 134 108 114 75 135 96 110

134 120 148 190 201 156 171 123 141 125 121

55 75 67 64 104 117 97 101 145 146 65

68 86 42 28 36 38 47 50 62 69 46

78 116 53 58 84 40 100 60 46 93 73

51 65 49 50 94 82 76 83 98 120 87

222 205 217 245 154 118 190 93 45 90 114

223 179 238 243 135 163 164 104 106 106 45

143 126 143 140 99 118 118 97 102 84 100

133 129 122 132 99 127 122 71 114 95 86

141 134 124 122 87 90 111 89 88 77 84

98 108 112 115 69 93 107 87 107 94 57

87 89 91 80 87 85 95 99 81 106 99

130 129 119 117 84 79 116 92 83 82 84

83 86 92 101 130 116 112 122 115 119 168

106 104 76 57 77 53 84 60 72 75 23

182 168 143 151 80 85 134 95 81 61 94

157 135 167 179 121 131 140 104 99 88 86

164 156 237 199 163 144 182 150 110 101 128

84 88 61 51 80 65 74 90 68 97 103

126 109 112 124 95 127 123 88 112 94 141

161 136 199 214 143 178 170 134 140 93 154

160 126 259 299 177 251 209 162 178 112 185

129 115 119 117 98 107 111 111 104 85 124

140 113 71 127 82 94 108 62 81 92 147

146 100 135 104 100 106 100 149 137 97 135

56 66 45 26 43 52 43 58 83 66 102

63 100 43 35 70 43 75 59 55 89 55

31 41 42 36 73 76 58 74 108 114 96

179 212 149 133 63 70 132 68 50 54 64

514 255 551 512 256 509 253 342 259 82 214

342 244 374 371 145 214 221 154 114 64 117

433 218 601 908 179 362 256 153 189 69 166

13 14 15 16 17 18 19 20 21 22 23

Category 2

UK
Average

Characteristics of ACORN Types
Represented as an index against the UK average

Types Types Types

100 = UK Average

Housing 1-2 rooms 4.0%

7+ rooms 20.0%

Owned outright 29.0%

Owned with mortgage 39.0%

Social housing 20.0%

Detached 23.0%

Semi 31.0%

Terraced 26.0%

Flats 19.0%

Families Couple with children 21.0%

Empty nester 10.0%

Couple no children 18.0%

Pensioners (single / couples) 23.0%

Sharers 4.0%

Single non-pensioner 16.0%

Single parent 7.0%

Education Degree or equivalent 20.0%

& work A-levels or equivalent 8.0%

No qualifications 36.0%

Prof. managerial 8.0%

Lower managerial 19.0%

Intermediate jobs 24.0%

Routine jobs 21.0%

Self-employed 8.0%

Looking for work 3.0%

Agricultural workers 2.0%

Interests Angling 4.3%

Fashion/ clothes 0.2%

Cinema 2.2%

DVDs/ videos 0.8%

Gardening 14.5%

Golf 3.0%

Gambling 17.8%

Snow Skiing 0.2%

Theatre/ cultural/ arts 0.6%

Finance Average family income

Credit card balance £2000+ 11.9%

Always pays credit card in full 31.7%

Have Private Health Care 9.4%

Have Life Assurance 30.6%

Have ISA 11.7%

Have loan 19.0%

Have mortgage 33.0%

Have unit trusts 1.8%

Holidays 2+ holidays per year 34.1%

Activity outdoor sports 2.1%

Holiday in UK Ireland 21.0%

Holiday in USA or Canada 4.9%

Internet & Contract mobile phones 23.6%

Telecomms Mobile bill £30+ 10.2%

IBM compatible PC at home 60.0%

Buy gifts online 21.2%

Media Have digital cable TV 13.5%

Have satellite digital TV 23.9%

Daily Express 3.7%

The Sun 13.7%

Telegraph 3.6%

The Guardian 2.0%

The Sunday Times 4.8%

Financial Times 0.3%
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Detailed Scores

Group IGroup G Group H Group J

193 75 60 39 19 16 28 71 43 20 55 239 135

31 71 76 141 93 109 64 89 57 91 64 52 95

62 95 64 116 83 139 118 115 223 166 132 152 119

151 121 176 121 167 132 126 119 63 109 92 57 90

36 29 20 44 27 16 48 34 17 19 84 77 73

38 19 107 141 110 56 60 30 188 109 96 37 72

83 40 126 115 191 248 218 171 113 205 164 32 90

134 277 110 98 55 29 53 116 19 30 62 48 83

157 55 42 32 10 15 24 51 29 17 50 343 161

76 78 128 114 172 133 118 130 43 96 78 28 71

50 69 69 103 131 141 129 138 74 120 101 39 76

133 115 148 125 119 109 112 67 109 120 105 68 95

55 75 44 96 47 98 95 70 215 134 149 225 143

81 212 69 71 59 67 64 201 43 52 54 68 85

212 150 134 84 61 51 69 65 62 58 79 126 119

85 88 83 68 88 62 86 88 29 50 70 37 65

103 165 108 116 74 88 56 125 65 78 60 127 115

117 137 114 97 99 93 77 123 60 79 71 104 101

69 66 64 86 87 95 119 90 146 113 129 94 90

116 150 133 124 85 95 59 105 56 79 58 111 109

136 137 143 122 113 114 86 99 75 100 82 109 114

123 99 123 112 124 117 113 100 92 110 104 90 105

100 76 91 84 117 88 130 84 87 94 116 65 81

80 100 87 132 87 97 81 102 92 95 91 114 123

75 83 59 62 68 61 82 110 58 58 78 83 81

48 41 48 131 53 42 61 18 112 70 117 59 76

93 70 101 98 112 93 111 72 98 95 99 78 86

98 100 133 86 103 86 105 130 44 76 72 77 94

143 139 131 90 100 84 83 131 51 66 72 98 99

98 83 85 77 78 76 92 166 98 82 90 135 110

90 76 99 115 105 112 111 67 160 130 126 73 94

116 78 131 108 118 109 94 57 113 115 96 121 101

105 79 98 84 100 91 105 90 94 92 103 96 92

81 142 120 143 93 75 42 47 64 68 56 110 99

104 135 90 114 72 88 73 78 93 89 82 191 142

111 110 123 108 113 108 93 107 77 95 84 84 96

122 109 142 107 124 111 97 135 92 99 82 86 140

97 100 109 111 107 116 94 110 112 116        95 108     105

102 84 82 95 91 92 94 114 108 107 96 123 108

119 101 108 98 106 98 102 86 100 94 101 99       99

94 102 106 113 108 120 105 103 117 124 101 111 103

139 112 134 98 121 96 102 97 63 81 88 72 91

143 114 164 116 150 123 121 94 73 107 94 62 91

92        97      111 118 110 133        93 119 115 132        94 114     108

104 118 113 108 103 109 92 101 91 106 90 107 103

104 148 131 123 83 88 82 95 55 79 77 100 113

96 96 93 113 99 104 109 104 63 116 108 98 98

122 102 129 104 126 107 102 95 87 101 79 100 90

139 136 144 109 108 197 83 134 56 79 72 180 98

146 145 136 94 97 84 77 152 40 64 63 80 96

102 109 115 107 114 108 97 113 74 96 86 78 96

113 121 115 90 113 96 99 93 84 86 90 114 119

122 128 109 58 129 141 117 141 49 93 69 49 80

101 72 128 108 131 94 109 100 86 98 100 49 77

89 81 96 118 111 144 114 80 159 158 119 143 113

109 75 95 82 108 83 120 84 94 87 113 60 80

58 100 70 129 57 96 53 85 112 98 69 186 133

72 261 61 109 43 81 45 158 41 59 45 95 117

81 151 94 118 60 83 44 141 51 68 51 112 112

72 118 80 88 49 68 36 231 49 55 43 113 92

Category 3

UK
Average

Types Types Types Types

24 25 26 27 28 29 30 31 32 33 34 35 36

Characteristics of ACORN Types
Represented as an index against the UK average

100 = UK Average

Housing 1-2 rooms 4.0%

7+ rooms 20.0%

Owned outright 29.0%

Owned with mortgage 39.0%

Social housing 20.0%

Detached 23.0%

Semi 31.0%

Terraced 26.0%

Flats 19.0%

Families Couple with children 21.0%

Empty nester 10.0%

Couple no children 18.0%

Pensioners (single / couples) 23.0%

Sharers 4.0%

Single non-pensioner 16.0%

Single parent 7.0%

Education Degree or equivalent 20.0%

& work A-levels or equivalent 8.0%

No qualifications 36.0%

Prof. managerial 8.0%

Lower managerial 19.0%

Intermediate jobs 24.0%

Routine jobs 21.0%

Self-employed 8.0%

Looking for work 3.0%

Agricultural workers 2.0%

Interests Angling 4.3%

Fashion/ clothes 0.2%

Cinema 2.2%

DVDs/ videos 0.8%

Gardening 14.5%

Golf 3.0%

Gambling 17.8%

Snow Skiing 0.2%

Theatre/ cultural/ arts 0.6%

Finance Average family income

Credit card balance £2000+ 11.9%

Always pays credit card in full 31.7%

Have Private Health Care 9.4%

Have Life Assurance 30.6%

Have ISA 11.7%

Have loan 19.0%

Have mortgage 33.0%

Have unit trusts 1.8%

Holidays 2+ holidays per year 34.1%

Activity outdoor sports 2.1%

Holiday in UK Ireland 21.0%

Holiday in USA or Canada 4.9%

Internet & Contract mobile phones 23.6%

Telecomms Mobile bill £30+ 10.2%

IBM compatible PC at home 60.0%

Buy gifts online 21.2%

Media Have digital cable TV 13.5%

Have satellite digital TV 23.9%

Daily Express 3.7%

The Sun 13.7%

Telegraph 3.6%

The Guardian 2.0%

The Sunday Times 4.8%

Financial Times 0.3%
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Detailed Scores

Group MGroup K Group L

Housing 1-2 rooms 4.0%

7+ rooms 20.0%

Owned outright 29.0%

Owned with mortgage 39.0%

Social housing 20.0%

Detached 23.0%

Semi 31.0%

Terraced 26.0%

Flats 19.0%

Families Couple with children 21.0%

Empty nester 10.0%

Couple no children 18.0%

Pensioners (single / couples) 23.0%

Sharers 4.0%

Single non-pensioner 16.0%

Single parent 7.0%

Education Degree or equivalent 20.0%

& work A-levels or equivalent 8.0%

No qualifications 36.0%

Prof. managerial 8.0%

Lower managerial 19.0%

Intermediate jobs 24.0%

Routine jobs 21.0%

Self-employed 8.0%

Looking for work 3.0%

Agricultural workers 2.0%

117 136 30 38 56 48 129

114 63 81 44 63 44 36

106 92 108 60 101 107 80

81 81 140 119 114 114 84

87 110 25 141 75 40 132

27 23 26 20 47 14 18

58 54 75 67 112 32 49

239 248 258 271 172 317 231

69 69 23 28 51 24 101

163 126 133 131 100 98 65

86 97 120 137 107 99 84

34 49 103 88 104 96 81

39 57 76 63 99 85 122

242 185 104 90 77 93 87

57 95 76 71 98 119 142

123 162 94 168 105 134 121

65 73 81 42 64 52 57

141 103 100 75 82 83 81

135 132 93 122 114 120 128

39 46 86 45 64 45 47

39 53 109 72 90 75 73

63 74 118 105 111 103 97

99 117 103 156 126 147 134

64 62 94 64 87 65 66

191 193 77 120 93 125 140

13 17 44 57 71 43 50

83 90 101 125 111 98 99

171 135 107 90 85 100 91

99 120 104 96 95 98 94

185 212 86 124 102 112 118

46 57 94 98 101 78 85

31 35 93 90 92 74 80

86 108 99 124 108 114 116

16 19 62 48 55 41 37

38 45 84 53 71 65 78

78 80 106 88 91 83 79

69 72 116 93 98 76 77

82 74 97 71 85 76 73

77 91 94 88 95 86 87

57 84 104 110 102 106 107

59 63 100 71 88 85 75

88 101 115 128 109 118 109

60 63 131 109 114 113 92

58 57 87 53 75 64 60

70 73 95 71 87 83 82

91 74 85 84 79 74 88

68 69 96 103 106 102 104

52 61 112 98 95 90 87

115 104 108 83 89 81 75

146 133 107 94 89 87 85

92 88 107 96 93 87 82

67 57 95 105 100 78 89

102 127 148 144 103 121 116

121 103 99 119 108 113 87

42 49 99 65 94 80 85

76 103 113 162 126 124 124

93 59 65 27 50 40 38

94 100 94 33 57 56 64

65 56 69 28 50 36 42

133 118 71 31 39 36 40

37 38 39 40 41 42 43

Category 4

UK
Average

Types Types Types

Characteristics of ACORN Types
Represented as an index against the UK average

100 = UK Average

Interests Angling 4.3%

Fashion/ clothes 0.2%

Cinema 2.2%

DVDs/ videos 0.8%

Gardening 14.5%

Golf 3.0%

Gambling 17.8%

Snow Skiing 0.2%

Theatre/ cultural/ arts 0.6%

Finance Average family income

Credit card balance £2000+ 11.9%

Always pays credit card in full 31.7%

Have Private Health Care 9.4%

Have Life Assurance 30.6%

Have ISA 11.7%

Have loan 19.0%

Have mortgage 33.0%

Have unit trusts 1.8%

Holidays 2+ holidays per year 34.1%

Activity outdoor sports 2.1%

Holiday in UK Ireland 21.0%

Holiday in USA or Canada 4.9%

Internet & Contract mobile phones 23.6%

Telecomms Mobile bill £30+ 10.2%

IBM compatible PC at home 60.0%

Buy gifts online 21.2%

Media Have digital cable TV 13.5%

Have satellite digital TV 23.9%

Daily Express 3.7%

The Sun 13.7%

Telegraph 3.6%

The Guardian 2.0%

The Sunday Times 4.8%

Financial Times 0.3%



Group PGroup N Group O

Housing 1-2 rooms 4.0%

7+ rooms 20.0%

Owned outright 29.0%

Owned with mortgage 39.0%

Social housing 20.0%

Detached 23.0%

Semi 31.0%

Terraced 26.0%

Flats 19.0%

Families Couple with children 21.0%

Empty nester 10.0%

Couple no children 18.0%

Pensioners (single / couples) 23.0%

Sharers 4.0%

Single non-pensioner 16.0%

Single parent 7.0%

Education Degree or equivalent 20.0%

& work A-levels or equivalent 8.0%

No qualifications 36.0%

Prof. managerial 8.0%

Lower managerial 19.0%

Intermediate jobs 24.0%

Routine jobs 21.0%

Self-employed 8.0%

Looking for work 3.0%

Agricultural workers 2.0%

34 78 106 60 64 45 200 125 184 419 316 451 342

54 38 22 30 29 39 26 22 13 12 11 16 23

72 68 48 58 32 29 52 36 24 25 24 22 21

91 73 84 77 44 56 50 43 39 20 29 33 34

183 221 228 222 332 315 278 324 343 370 356 340 342

40 32 23 19 23 27 27 18 11 9 8 5 8

203 174 92 72 160 126 84 82 41 20 21 11 17

84 75 169 253 119 180 91 176 49 34 40 36 53

35 99 119 43 76 45 223 129 370 421 413 437 401

117 81 96 91 98 131 47 62 74 13 36 52 86

140 114 114 132 118 125 74 101 94 38 61 70 92

80 76 84 69 59 55 62 58 55 40 54 46 40

90 137 88 98 79 49 186 124 71 210 108 86 56

80 64 71 76 72 82 52 66 81 51 79 183 203

63 86 105 88 89 63 122 126 142 197 225 194 132

162 131 186 202 284 323 92 202 309 56 175 188 259

40 41 41 33 27 29 46 31 34 53 43 122 104

64 60 70 62 52 59 62 55 65 65 72 109 109

141 147 125 151 160 148 150 164 136 161 141 109 115

40 38 36 29 22 27 39 24 26 35 30 80 62

61 59 63 51 39 45 60 42 48 50 50 83 70

95 89 96 85 73 81 83 72 78 64 75 78 74

155 143 162 157 165 175 127 153 161 106 148 93 100

66 59 53 46 37 46 55 35 36 38 36 66 57

128 128 146 166 216 208 138 205 236 215 259 223 229

87 80 75 47 55 68 69 46 60 42 48 18 16

127 116 130 115 123 145 99 108 145 100 131 124 128

99 100 113 108 125 141 79 106 146 77 116 128 136

76 78 100 84 85 88 74 84 113 84 114 162 154

108 134 103 123 138 128 150 144 155 199 159 173 168

110 110 95 97 103 101 95 95 75 66 65 52 53

79 79 102 74 67 72 80 66 101 79 97 61 61

121 122 131 134 143 140 130 138 155 145 146 134 135

45 27 48 15 23 33 36 23 46 32 25 40 35

52 61 46 46 44 34 74 46 60 100 76 128 92

81 73 79 73 67 74 66 65 69 58 64 86 86

83 76 89 66 44 65 49 47 53 49 51 80 84

69 68 66 59 50 52 63 53 50 56 51 70 70

90 90 82 80 76 71 86 72 65 73 76 90 87

104 103 107 105 96 105 110 105 105 111 107 78 73

71 69 72 61 48 48 62 54 53 53 53 55 57

109 97 116 109 112 134 85 100 124 72 105 127 137

91 77 87 80 47 51 52 51 38 20 27 26 26

56 53 52 41 35 33 47 32 35 34 38 46 35

72 74 67 64 57 54 70 61 59 71 64 89 87

57 53 65 54 51 58 53 62 56 54 70 92 105

112 112 110 102 111 110 105 101 103 102 99 68 73

80 75 94 73 69 84 77 71 67 81 81 108 105

70 60 63 60 52 65 52 49 59 42 55 124 132

78 66 75 79 78 95 59 70 91 55 85 191 195

87 76 85 79 76 88 63 68 74 49 61 86 93

83 83 83 94 52 84 93 90 60 38 60 85 83

106 96 102 135 129 134 90 123 127 83 116 101 100

115 96 113 98 100 121 68 87 76 33 45 50 77

79 86 79 60 52 49 88 55 61 95 69 49 44

161 148 157 150 170 181 133 153 165 122 147 140 143

33 32 17 20 19 21 38 19 19 43 28 38 30

33 32 26 29 25 27 36 31 29 50 45 247 199

31 28 24 21 17 18 29 19 22 30 28 96 85

33 26 24 28 19 24 31 28 31 28 34 193 179

44 45 46 47 48 49 50 51 52 53 54 55 56

Category 5

UK
Average

Types Types Types Types

Characteristics of ACORN Types
Represented as an index against the UK average

Group Q
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Detailed Scores

100 = UK Average

Interests Angling 4.3%

Fashion/ clothes 0.2%

Cinema 2.2%

DVDs/ videos 0.8%

Gardening 14.5%

Golf 3.0%

Gambling 17.8%

Snow Skiing 0.2%

Theatre/ cultural/ arts 0.6%

Finance Average family income            

Credit card balance £2000+ 11.9%

Always pays credit card in full 31.7%

Have Private Health Care 9.4%

Have Life Assurance 30.6%

Have ISA 11.7%

Have loan 19.0%

Have mortgage 33.0%

Have unit trusts 1.8%

Holidays 2+ holidays per year 34.1%

Activity outdoor sports 2.1%

Holiday in UK Ireland 21.0%

Holiday in USA or Canada 4.9%

Internet & Contract mobile phones 23.6%

Telecomms Mobile bill £30+ 10.2%

IBM compatible PC at home 60.0%

Buy gifts online 21.2%

Media Have digital cable TV 13.5%

Have satellite digital TV 23.9%

Daily Express 3.7%

The Sun 13.7%

Telegraph 3.6%

The Guardian 2.0%

The Sunday Times 4.8%

Financial Times 0.3%



Wealthy Achievers

These are some of the most successful and

affluent people in the UK. They live in wealthy,

high status rural, semi-rural and suburban 

areas of the country. Middle-aged or older people

predominate, with many empty nesters and

wealthy retired. Some neighbourhoods contain

large numbers of well-off families with school age

children, particularly in the more suburban

locations.

These people live in large houses, which are

usually detached with four or more bedrooms.

Almost 90% are owner occupiers, with half of

those owning their home outright. They are 

very well educated and most are employed in

managerial and professional occupations. 

Many own their own business.

Car ownership is high, with many households

running two or more cars. Incomes are high, 

as are levels of savings and investments. 

These people are well established at the top 

of the social ladder. They enjoy all the

advantages of being healthy, wealthy and

confident consumers.
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Category 1 

Wealthy Achievers
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Wealthy Executives

These are some of the most affluent people in the UK. They live in 

wealthy, high status suburban, rural and semi-rural are as of the country.

Houses tend to be large and detached with four or more bedr ooms. 

Many are owned outright. 

Households are a mix of middle-aged families, empty  nesters and wealthy

retired. They are very well-educated individuals with  high levels of academic

qualifications. Most are employed in senior managerial and  professional

occupations or are running their own businesses. 

Car ownership is very high with most households having two or more 

cars, one of which is likely to be a high value company car. 

Unsurprisingly, given their education and occupations, incomes a re 

high as are levels of savings and investments. These consumers are

financially sophisticated and purchase a wide range of fina ncial products.

They read the quality broadsheets and and are likel y to take two or 

more holidays a year. 

In short, these are consumers with the money and the space to enjoy 

very comfortable lifestyles. 

A
Group 

Category 1

Types 1, 2, 3, 4
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These people tend to be older empty nesters and ret ired couples. 

Many live in rural towns and villages, often in areas wh ere tourism is

important. Others live in the countryside where the economy  is 

underpinned by agriculture. 

The Affluent Greys are prosperous, live in detached homes a nd many have

two cars. Employment is typically in managerial and  professional roles. Given

the rural locations, there is also a significant number of fa rmers. 

These are high income households and even those that have re tired have

good incomes. The majority own their homes outright , and with no mortgage

to pay are able to invest their money in a wide range of financial products.

In their leisure time they enjoy gardening and golf. They appreciate 

good food and wine, and will go on regular holidays.

These older, affluent people have the money and the tim e to enjoy life.

Affluent GreysBGroup 

Category 1

Types 5, 6, 7, 8
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Flourishing Families

These are wealthy families with mortgages. They live in  established suburbs,

new housing developments around commuter towns and villages a nd rural

areas. Houses tend to be detached or larger semi-detached pr operties, often

with four bedrooms.

While these are generally family areas, there are a lso some empty nesters

and better-off retired couples. Flourishing Families are y ounger than other

affluent groups, so most households are still likely to be maki ng mortgage

repayments. Incomes are good since many have managerial and  professional

occupations. Many will have cars, pensions and heal th cover provided by

their employer. Car ownership is high and most of these fa milies will have

two or more cars. These families are usually financ ially secure with a variety

of savings and investments.

They take regular holidays, including long haul, skiing and summer sun.

Some people are quite active, enjoying sports, playing gol f or going to the

gym. A number enjoy the countryside through activities such  as walking or

birdwatching. Taking the family to the cinema is also a f avourite pastime. 

PC ownership is common and they are comfortable with new tech nology. 

These are high income achievers, successfully juggling both job s 

and families.

CGroup 

Category 1

Types 9, 10, 11, 12



Wealthy Mature Professionals, Large Houses

This type encompasses the most affluent people in the U K. They live in wealthy,
high status suburban and semi-rural neighbourhoods, particul arly in the Home
Counties. Most are highly qualified professionals, senior execu tives and business
owners, often in their 40s and 50s. 

They tend to live in large detached houses with four or more  bedrooms, many of
which are owned outright. These households often have more than  two cars, at
least one of which is likely to be a high value company car.

Unsurprisingly, given their affluence and occupations, these i ndividuals are
financially sophisticated, investing directly in stocks and shar es as well as unit
trusts, bonds and other forms of investments. Technologically lite rate, they are
confident home PC users. The internet is a popular channel for  purchases and for
financial transactions, including on-line banking.

There is a high level of readership of the Financial Time s as well as the other
quality broadsheets.

Golf is a popular leisure pursuit. Two holidays a year are com mon, perhaps one
long haul destination and a week on the ski slopes. These consum ers have a well
developed interest in the arts, classical music and opera as wel l as enjoying fine
wine and gourmet food. They are likely to have charitable i nterests, often using
tax-efficient covenants and direct debit payments to make the ir donations.

This type is found in large numbers in the Home Counties, e specially in 
South Buckinghamshire, Surrey, Hertfordshire and Cheshire .

Type

1
1

A

Wealthy Achievers

Wealthy Executives

Concentrations found in these areas.

% of Index
Housing type     to UK
1-2 rooms 1% 15
7+rooms 73% 374
Owned outright 48% 166
Owned with mortgage 45% 113
Social housing 1% 6
Detached 81% 352
Semi 13% 41
Terraced 3% 12
Flats 3% 17
High-rise (floor 5+) 0% 2

Families
Couple with children 30% 146
Empty nester 11% 111
Couple without children 23% 131
Pensioners (single or couples) 23% 101
Sharers 2% 61
Single non-pensioner 6% 37
Single parent 2% 31
5+ person households 9% 133

Education & work
Degree or equivalent 40% 206
A-levels or equivalent 10% 123
No qualifications 17% 47
Prof. managerial 20% 246
Lower managerial 26% 139
Intermediate jobs 20% 84
Routine jobs 7% 33
Self-employed 15% 182
Looking for work 1% 43
Agricultural workers 2% 99

Ethnicity 
Asian 3% 75
Black 0% 18
White 95% 103

* Index of 100= UK Average.
** Not to Scale.

Demographic Features
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Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care 

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

344 **

277 **

403 **

379 **

348 **

100 = UK average 200 



Wealthy Working Families with Mortgages

These are affluent families, with school age childr en, enjoying a good lifestyle. 
They are found throughout the UK. 

Employment is largely in senior managerial and prof essional occupations, and 
many of the households in this type have both adult s working. Their large 
detached houses, usually with four or more bedrooms , are mortgaged rather 
than owned outright. 

Car ownership is high, with two or more cars common . Models are likely to be 
large, new, company owned and relatively expensive.

These affluent families have high levels of savings , including ISAs, stocks and 
shares and unit trusts. They will use brokers for m aking their investments as well 
as buying direct, often using the Internet. They ha ve good pension provision, either
company or private, and most have private medical i nsurance.

The home computer is a key item for these families.  They use it for careers and 
job planning, education and reference (for example,  researching cars and holidays),
home finance, buying gifts and making leisure booki ngs online. 

Popular newspapers are the Telegraph and The Times,  including their Sunday
versions, as well as the Financial Times and Daily Mail. Readership of 
magazines such as Ideal Home and Marie Claire is al so high.

They lead an active lifestyle, enjoying walking, pl aying golf and going to the gym.
These consumers enjoy drinking wine which they ofte n buy by the case through mail
order. They also enjoy eating out in restaurants on  a regular basis.

These families are found throughout the UK includin g towns such as Reading, 
Milton Keynes, Northampton, Warrington and parts of  Northern Ireland.

Type

2
1

A

Wealthy Achievers

Wealthy Executives

Concentration found in these areas.

% of    Index
Housing type     to UK     
1-2 rooms 0% 8
7+rooms 70% 357
Owned outright 23% 78
Owned with mortgage 73% 186
Social housing 1% 5
Detached 88% 383
Semi 9% 28
Terraced 3% 11
Flats 1% 4
High-rise (floor 5+) 0% 0

Families
Couple with children 47% 225
Empty nester 10% 100
Couple without children 22% 127
Pensioners (single or couples) 8% 33
Sharers 2% 48
Single non-pensioner 6% 39
Single parent 3% 50
5+ person households 12% 171

Education & work
Degree or equivalent 30% 151
A-levels or equivalent 10% 121
No qualifications 18% 51
Prof. managerial 17% 204
Lower managerial 29% 157
Intermediate jobs 25% 106
Routine jobs 12% 58
Self-employed 10% 118
Looking for work 2% 48
Agricultural workers 1% 39

Ethnicity 
Asian 3% 80
Black 0% 22
White 95% 103

* Index of 100= UK Average.

Demographic Features
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Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care 

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

100 = UK average 200 



Villages with Wealthy Commuters

This type comprises wealthy people living in rural vi llages, predominantly in the shire
counties of England. Given the rural nature of these area s, there is some agricultural
employment but most residents are affluent, well educated prof essional people
employed in senior managerial positions. There is also more wor king from home in
this type. 

Residents tend to be older, aged 45 plus, with fewer child ren and more retired people.
Housing is spacious, with four or more bedrooms, mostly detached an d at the upper
end of the property price ladder. Reflecting the older  age profile, more properties are
owned outright than being bought on a mortgage.

Car ownership is high with more people commuting by car tha n by rail. Two or more
cars per household is common, with high value cars being the nor m.

These are financially astute householders, with high levels of ownership of stocks and
shares, unit trusts and guaranteed income bonds. The Interne t is used to research and
purchase financial products as well as cars, holidays and other products.

Leisure interests include walking, bird watching, the fi ne arts, antiques, classical music
and the opera. Membership of the National Trust is also popul ar. 

Favoured newspapers tend to be the Telegraph, The Times an d Financial Times.

This type is found throughout the shire counties, especially in Oxfordshire,
Cambridgshire, Gloucestershire, Warwickshire as well as in Su rrey, Hampshire 
and Sussex.

Type

3
1

A

Wealthy Achievers

Wealthy Executives

Concentrations found in these areas.

% of Index
Housing type   to UK    
1-2 rooms 1% 28
7+rooms 51% 260
Owned outright 43% 150
Owned with mortgage 41% 105
Social housing 4% 18
Detached 59% 258
Semi 25% 80
Terraced 10% 39
Flats 5% 26
High-rise (floor 5+) 0% 2

Families
Couple with children 24% 115
Empty nester 9% 98
Couple without children 24% 139
Pensioners (single or couples) 25% 107
Sharers 3% 67
Single non-pensioner 10% 64
Single parent 3% 39
5+ person households 6% 90

Education & work
Degree or equivalent 34% 174
A-levels or equivalent 9% 110
No qualifications 23% 63
Prof. managerial 16% 195
Lower managerial 25% 135
Intermediate jobs 24% 100
Routine jobs 10% 49
Self-employed 15% 190
Looking for work 2% 47
Agricultural workers 4% 229

Ethnicity  
Asian 1% 25
Black 0% 11
White 98% 106

* Index of 100= UK Average.
** Not to Scale.

Demographic Features
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Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care 

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

329 **

313 **

263 **

100 = UK average 200 

206 **

207 **



Well-Off Managers, Larger Houses

These are affluent people living in smaller towns a nd villages throughout the UK. Most
are highly qualified professionals and managers wit h some self employed. Given the
rural nature of many of these areas, there are also  some agricultural workers. 

Although these neighbourhoods contain some retired couples, most residents are either
families or couples where the children have left ho me. They live in large detached
houses, with four or more bedrooms, which may be ow ned outright or being bought on
a mortgage. 

Car ownership is high with many households having t wo or more cars. Company cars
are common and are likely to be of high value. 

These well-off people are financially secure with h igh levels of savings and investments.
They are likely to hold stocks and shares and inves t in ISAs and unit trusts. They have
a good pension which may be company provided or pri vate. They also have private
medical insurance.

Levels of PC ownership are high, as is use of the I nternet for shopping, banking, and
researching future purchases. 

These individuals can afford good holidays both in Europe and further afield, including
the USA and Canada. They are likely to go skiing an d enjoy playing golf. Eating out in
restaurants is a regular occurrence as is a general  interest in food and wine.

Newspaper readership is largely of the broadsheets,  particularly the Telegraph, 
The Times and Financial Times.

This type is found in many counties including Hamps hire (Fareham, Basingstoke),
Cheshire (Congleton) and Essex (Maldon, Brentwood) as well as in Northern Ireland
(Lisburn, Antrim).

Type

4
1

A

Wealthy Achievers

Wealthy Executives

Concentration found in these areas.

% of    Index
Housing type     to UK     
1-2 rooms 0% 13
7+rooms 55% 282
Owned outright 41% 143
Owned with mortgage 51% 129
Social housing 2% 9
Detached 78% 339
Semi 17% 54
Terraced 4% 14
Flats 1% 7
High-rise (floor 5+) 0% 1

Families
Couple with children 30% 144
Empty nester 12% 123
Couple without children 24% 137
Pensioners (single or couples) 20% 88
Sharers 2% 62
Single non-pensioner 7% 43
Single parent 3% 39
5+ person households 8% 120

Education & work
Degree or equivalent 27% 139
A-levels or equivalent 9% 108
No qualifications 26% 72
Prof. managerial 14% 167
Lower managerial 25% 135
Intermediate jobs 25% 108
Routine jobs 12% 57
Self-employed 13% 158
Looking for work 2% 48
Agricultural workers 3% 163

Ethnicity 
Asian 2% 39
Black 0% 12
White 97% 105

* Index of 100= UK Average.
** Not to Scale.

Demographic Features
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Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care 

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

228 **

259 **

222 **

100 = UK average 200 

214 **



Older Affluent Professionals

These people typically live in villages within commutin g distance of major towns, or
more rural villages where they choose to retire. They live i n large detached houses and
most have paid off their mortgage. Households are typi cally couples over the age of
45. They will often have children who have left home.

They are a highly qualified type and those that are work ing tend to be high earners in
professional and managerial jobs. However, 26% of these people  have now retired and
are very comfortably off.

Given the nature of where they live and their affluence , car ownership is high. The
majority of households have at least two cars, and the  main car is usually expensive
and bought as new. 

These people are financially astute and have the highest  uptake of ISAs. They also
invest in stocks and shares, high interest accounts and guaranteed  income bonds.
Their monthly credit card spend is relatively high.

In their leisure time they enjoy golf, hill walking an d gardening. Their social life tends
to be home based, where they enjoy having a glass of wine  rather than going out to
restaurants. They like to spend their money on holidays. They travel abroad regularly,
either to the Mediterranean or long haul for their main holiday. They also take winter
sun and weekend breaks. Many are happy to research and book  their holidays online.
Indeed the Internet is used by many to make purchases of books a nd CDs and to
research and monitor their financial investments. 

These are avid Daily and Sunday Telegraph readers, wi th readership levels for these
journals at twice the national average. 

Geographically, these neighbourhoods are found in Hampshire (New Forest), Dorset
(Christchurch), Nottinghamshire (Rushcliffe), the I sle of Wight and Ceredigion in Wales.

Type

5
1

B

Wealthy Achievers

Affluent Greys

Concentrations found in these areas.

% of    Index
Housing type     to UK   
1-2 rooms 1% 16
7+rooms 43% 219
Owned outright 56% 195
Owned with mortgage 37% 93
Social housing 1% 7
Detached 80% 349
Semi 14% 45
Terraced 3% 12
Flats 3% 13
High-rise (floor 5+) 0% 1

Families
Couple with children 19% 91
Empty nester 9% 100
Couple without children 23% 131
Pensioners (single or couples) 36% 153
Sharers 2% 52
Single non-pensioner 7% 44
Single parent 2% 30
5+ person households 5% 68

Education & work
Degree or equivalent 28% 142
A-levels or equivalent 8% 95
No qualifications 29% 81
Prof. managerial 11% 138
Lower managerial 23% 121
Intermediate jobs 23% 98
Routine jobs 11% 53
Self-employed 12% 147
Looking for work 2% 48
Agricultural workers 2% 137

Ethnicity 
Asian 1% 24
Black 0% 8
White 99% 107

* Index of 100= UK Average.
** Not to Scale.

Demographic Features
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Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care 

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

227 **

308 **

100 = UK average 200 

202 **



Farming Communities

These communities are found in some of the most rural areas of Br itain, where the
economy is underpinned by agriculture.

People tend to be between 45 and 65, with older children , many of whom have left
home. Whilst their household incomes are modest, they live in large detached houses
and farms. They need access to cars given their location, and owning more than two
cars is the norm.

They do not have a great deal of spare money for financial  investments, but will
invest modest amounts in a broad range of products. They are a lso happy to use
credit cards, but are not high spenders. 

Nearly one in five people are agricultural workers, and as might be expected with
agricultural employment, for many their working day is very long. Nearly 30% work
over 49 hours per week.

Their spare time is limited, but they are interested in  wildlife and the environment
and enjoy hobbies such as gardening and hiking. They do n ot go out socially very
often and they appear to rely on the telephone for social cont act as well as business,
as their bills are very high. Again, given the year-rou nd demands of the agricultural
business, these people do not go on many holidays and will ofte n just fit in trips
within the UK and Ireland.

They rely on TV and radio for news, but when they do read papers they tend to
prefer the Daily and Sunday Telegraph. 

There is a strong presence of Farming Communities in the Scottish  Islands,
Shropshire, Cumbria and the South West of England.

Type

6
1

B

Wealthy Achievers

Affluent Greys

Concentration found in these areas.

% of    Index
Housing type     to UK    
1-2 rooms 1% 31
7+rooms 43% 223
Owned outright 42% 144
Owned with mortgage 30% 76
Social housing 5% 27
Detached 67% 291
Semi 22% 71
Terraced 7% 29
Flats 2% 12
High-rise (floor 5+) 0% 1

Families
Couple with children 23% 112
Empty nester 11% 112
Couple without children 25% 140
Pensioners (single or couples) 22% 95
Sharers 3% 81
Single non-pensioner 11% 67
Single parent 3% 46
5+ person households 8% 109

Education & work
Degree or equivalent 22% 110
A-levels or equivalent 7% 90
No qualifications 34% 94
Prof. managerial 8% 98
Lower managerial 18% 97
Intermediate jobs 33% 138
Routine jobs 17% 79
Self employed 22% 276
Looking for work 2% 64
Agricultural workers 18% 1099

Ethnicity  
Asian 0% 4
Black 0% 4
White 99% 108

* Index of 100= UK Average.
** Not to Scale.
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Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care 

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

255 **

100 = UK average 200 



Old People, Detached Homes

These people live in prosperous areas, often where tourism is im portant and holiday
homes are popular. The overall population is relatively old,  with more than 35% aged
over 65 and with twice the national average level of ov er 85s. 

Most households are older couples, although the number of single p ensioners is also
relatively high. Whilst there are high numbers of retired  householders, residents who
do work tend to be in well paid senior management and profe ssional occupations, or
work in agriculture.

These are affluent people and they tend to live in detach ed homes with three or four
bedrooms. Given the rural feel to some of these neighbourhoods, th ere is a need for 
a car, and householders generally have access to at least one veh icle and in many
cases two or more. 

They like to take advice on their financial affairs and h ave a range of investments in
stocks and shares, unit trusts and high interest accounts. They are a lso comfortable
using credit cards.

They appreciate good food and wine, and enjoy eating out on a regular basis. They
also enjoy hobbies such as golf and gardening, and visiting N ational Trust properties. 

Like other types within the group, they choose to read the Da ily and Sunday
Telegraph. 

Rural areas with smaller market towns are the main lo cations for these types. 
These include Somerset, the Cotswolds and the Lake District.

Type

7
1

B

Wealthy Achievers

Affluent Greys

Concentrations found in these areas.

% of   Index
Housing type    to UK    
1-2 rooms 2% 45
7+rooms 33% 171
Owned outright 49% 168
Owned with mortgage 33% 85
Social housing 6% 31
Detached 46% 199
Semi 29% 94
Terraced 13% 51
Flats 10% 52
High-rise (floor 5+) 0% 3

Families
Couple with children 17% 81
Empty nester 8% 88
Couple without children 20% 117
Pensioners (single or couples) 36% 154
Sharers 2% 59
Single non-pensioner 12% 74
Single parent 3% 43
5+ person households 4% 62

Education & work
Degree or equivalent 27% 139
A-levels or equivalent 8% 96
No qualifications 30% 84
Prof. managerial 10% 128
Lower managerial 22% 116
Intermediate jobs 24% 102
Routine jobs 13% 63
Self-employed 13% 158
Looking for work 2% 57
Agricultural workers 3% 190

Ethnicity 
Asian 1% 19
Black 0% 9
White 99% 107

* Index of 100= UK Average.
** Not to Scale.
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Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care 

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

100 = UK average 200 

254 **



Mature Couples, Smaller Detached Homes

These people live in well established areas within towns and  villages which 
are remote from the major conurbations. 

Typically aged between 45 and 75, these households tend to b e mainly 
Òempty nestersÓ and retired couples.

The fact that many own their home outright is indicative of the established nature
of these areas. The majority of homes are detached house s and bungalows. These
tend to be three bedroom properties and are smaller than those within 
other affluent areas. 

This group have typically worked in middle management or  supervisory roles. 
Whilst they are not rich, they have plenty of money to spend  now that their 
children have left home and they have no mortgage. 

They usually have at least one car, which many will buy as new. They invest their
money in products like ISAs and they save regularly. They  are cautious with credit
and their use of credit cards is relatively low.

They like to go on holiday and many will take packaged hol idays in both the UK and
Europe. Like the other types with a similar age profil e, they are keen gardeners. 

They prefer to get their news from TV and radio, rather  than newspapers. 
However, when they do choose a paper it tends to be the Dail y Mail and 
Sunday Express.

There is a high concentration of these neighbourhoods in areas such as
Lincolnshire, Norfolk and the Scottish Islands.

Type

8
1

B

Wealthy Achievers

Affluent Greys

Concentration found in these areas.

% of    Index
Housing type     to UK    
1-2 rooms 1% 21
7+rooms 22% 111
Owned outright 52% 179
Owned with mortgage 39% 98
Social housing 3% 17
Detached 69% 302
Semi 22% 73
Terraced 5% 18
Flats 2% 12
High-rise (floor 5+) 0% 1

Families
Couple with children 18% 86
Empty nester 10% 106
Couple without children 22% 128
Pensioners (single or couples) 34% 148
Sharers 2% 55
Single non-pensioner 9% 54
Single parent 3% 42
5+ person households 4% 63

Education & work
Degree or equivalent 15% 77
A-levels or equivalent 6% 77
No qualifications 42% 117
Prof. managerial 6% 73
Lower managerial 18% 95
Intermediate jobs 26% 109
Routine jobs 20% 93
Self-employed 9% 116
Looking for work 2% 60
Agricultural workers 2% 149

Ethnicity 
Asian 1% 13
Black 0% 9
White 99% 108

* Index of 100= UK Average.

Demographic Features
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Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care 

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

100 = UK average 200 



Older Families, Prosperous Suburbs 

These are established suburbs, housing larger professional f amilies, with some empty
nesters and retired people. Children tend to be older, in cluding some home-based
students. Homes are typically semi-detached and family  incomes are high. 

People are well educated, to A-Level or degree level. The y usually have managerial
and professional jobs. They are PC-literate, finding a v ariety of uses for the Internet.
In addition to the usual purchasing of books or CDs they may we ll book holidays,
research purchases and plan their careers online. It might not on ly be the children
playing games online.

These families are financially secure. They may have a m ix of savings plans, unit
trusts or ISAs. Some will also have investments in stocks and sha res. Those who are
charitably minded extend this financial awareness to their  giving, using tax-efficient
covenants.

Food shopping is done at stores such as Waitrose, SainsburyÕs and M&S.  MenÕs
clothing is often bought in department stores, whilst women may v isit Next or 
French Connection. 

Holiday locations are varied, covering Europe, America and f urther afield. Skiing is
popular and people take the occasional weekend break. Le isure activity is varied.
Many enjoy evenings at the theatre. Some play golf or exerci se at the gym. Others
have an interest in antiques, wine, eating out or in curren t affairs. 

These communities are the heartland of the broadsheet newspape rs. They read
magazines such as Ideal Homes, Good Housekeeping and OK! or He llo!

This type may be found more frequently in Outer London suburb s such as Bromley,
Harrow, Kingston-upon-Thames, Sutton and Croydon, as well a s towns like St Albans.

Type

9
1

C

Wealthy Achievers

Flourishing Families

Concentrations found in these areas.

% of   Index
Housing type    to UK    
1-2 rooms 1% 21
7+rooms 42% 213
Owned outright 40% 139
Owned with mortgage 51% 129
Social housing 3% 13
Detached 26% 113
Semi 61% 198
Terraced 8% 31
Flats 5% 25
High-rise (floor 5+) 0% 3

Families
Couple with children 31% 147
Empty nester 12% 126
Couple without children 19% 106
Pensioners (single or couples) 22% 95
Sharers 3% 78
Single non-pensioner 8% 48
Single parent 3% 52
5+ person households 10% 136

Education & work
Degree or equivalent 31% 158
A-levels or equivalent 10% 117
No qualifications 23% 64
Prof. managerial 14% 167
Lower managerial 26% 139
Intermediate jobs 24% 100
Routine jobs 12% 55
Self-employed 10% 127
Looking for work 2% 55
Agricultural workers 1% 44

Ethnicity 
Asian 4% 109
Black 1% 41
White 93% 101

* Index of 100= UK Average.

Demographic Features
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Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care Has

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

100 = UK average 200 



Well-Off Working Families with Mortgages

These are neighbourhoods of young well-off commuter families, w ith many 
pre-school and primary school children. 

These families often live in relatively large detached h ouses and have a long time 
left on their mortgage. However they have good incomes and feel able to afford such
long term commitments. These individuals are likely to be i n their 30s, and tend to
be professionals and managers with company pensions and company 
health care. They drive to work in company cars. 

These families are financially aware. Where possible t hey will have regular savings
plans and invest in stocks and shares. A child savings plan ma y cater for the
childrenÕs future. The high level of remortgaging may i ndicate confidence in their
ability to repay high levels of borrowing. They have c redit cards with high credit
limits, but their spending is not high.

The Internet is a popular channel for financial services, w ith e-banking fairly 
common with these households. On-line activity is generally  high whether 
shopping, booking leisure activity, playing games or t he childrenÕs education.

These are young active people, taking part in aerobics, pla ying golf, rugby and 
going skiing. For entertainment they own a DVD player, su bscribe to satellite TV 
and go to the cinema.

Given the commuter nature of this type, it is often found  in satellite towns around
major conurbations, such as Northampton, Milton Keynes, Reading, S windon 
and Crewe.

Type

10
1

C

Wealthy Achievers

Flourishing Families

Concentrations found in these areas.

% of     Index
Housing type      to UK    
1-2 rooms 1% 18
7+rooms 39% 201
Owned outright 21% 71
Owned with mortgage 73% 185
Social housing 2% 10
Detached 63% 274
Semi 25% 82
Terraced 10% 39
Flats 2% 9
High-rise (floor 5+) 0% 1

Families
Couple with children 38% 183
Empty nester 9% 93
Couple without children 25% 142
Pensioners (single or couples) 9% 37
Sharers 2% 52
Single non-pensioner 11% 72
Single parent 4% 65
5+ person households 8% 115

Education & work
Degree or equivalent 24% 121
A-levels or equivalent 9% 113
No qualifications 22% 60
Prof. managerial 13% 158
Lower managerial 28% 150
Intermediate jobs 28% 117
Routine jobs 16% 77
Self-employed 8% 98
Looking for work 2% 51
Agricultural workers 1% 43

Ethnicity 
Asian 2% 40
Black 0% 20
White 97% 105

* Index of 100= UK Average.

Demographic Features
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Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care 

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

100 = UK average 200 



Well-Off Managers, Detached Houses

These well-off people live in established towns and village s.

People tend to be a little older, with households being a mix  of couples with older
children, empty nesters and some retired people. They li ve in large detached houses
and many people have paid off their mortgage. As a result, their high value homes
are significant financial assets, even if they are not alwa ys in the most expensive
areas of the country.

High family incomes support a good lifestyle. Two or mo re cars are common, at
least one being a pricier new model. There is also money le ft over for investments
in guaranteed income bonds, regular savings plans and high  interest investments.
Some householders will have a private pension plan.

This is a gentler traditional lifestyle with outdoor activ ities such as golf, gardening,
bird watching, hiking and visits to places of interest such as stat ely homes. Families
only eat out from time to time. At home there is interest in good f ood or wines and
subscriptions to magazines, such as Good Housekeeping.

Readership of the Daily Express and Telegraph reflects these  familiesÕ more
traditional values. They are more likely listen to Radio 2  and Radio 4.

This type is most often found in East Anglia, North York shire and Leicestershire. 

Type

11
1

C

Wealthy Achievers

Flourishing Families

Concentrations found in these areas.

% of    Index
Housing type     of UK    
1-2 rooms 1% 20
7+rooms 34% 173
Owned outright 40% 137
Owned with mortgage 49% 124
Social housing 5% 24
Detached 57% 248
Semi 33% 107
Terraced 7% 29
Flats 2% 12
High-rise (floor 5+) 0% 1

Families
Couple with children 26% 126
Empty nester 11% 120
Couple without children 23% 132
Pensioners (single or couples) 22% 97
Sharers 2% 60
Single non-pensioner 9% 55
Single parent 3% 53
5+ person households 7% 99

Education & work
Degree or equivalent 19% 97
A-levels or equivalent 8% 92
No qualifications 34% 94
Prof. managerial 9% 110
Lower managerial 22% 116
Intermediate jobs 27% 115
Routine jobs 18% 86
Self-employed 11% 131
Looking for work 2% 57
Agricultural workers 2% 147

Ethnicity 
Asian 1% 24
Black 0% 12
White 98% 106

* Index of 100= UK Average.
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Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care 

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

100 = UK average 200 



Large Families and Houses in Rural Areas

These are large families living in sparsely populat ed rural communities, particularly 
in Northern Ireland. There are many children, parti cularly teenagers. 

Many live in large detached houses, often with four  or more bedrooms. These families
have often paid off their mortgage, or have only a few years left making repayments.
Financially, high interest investments and regular savings plans are popular, although
there are also some people anticipating the need fo r a loan in the future.

Car ownership is a necessity in these rural areas a nd levels of car ownership are
correspondingly high. 

These are strongly religious areas. Religious activ ity is one of their specific interests
and these areas have the highest levels of Christia nity as the main active faith. 
There is a relatively strong charitable interest in  these communities. Giving to
disabled, disaster relief and third world groups is  particularly favoured. 

Recreational activity includes many rural pursuits.  Walking, gardening and wildlife 
are all popular interests although perhaps the chil dren prefer the cinema. With fewer
major shopping centres in the more remote areas, th ere are relatively high levels 
of shopping on the Internet and by catalogue. 

In addition to the heavy concentrations of these ho useholds in Northern Ireland, 
they are also found in the Outer Hebrides, the Orkn eys, Shetland and other 
Northern parts of Scotland.

Type

12
1

C

Wealthy Achievers

Flourishing Families

Concentrations found in these areas.

% of    Index
Housing type      to UK     
1-2 rooms 1% 35
7+rooms 42% 217
Owned outright 47% 162
Owned with mortgage 39% 99
Social housing 5% 26
Detached 78% 341
Semi 15% 50
Terraced 4% 17
Flats 1% 4
High-rise (floor 5+) 0% 0

Families
Couple with children 36% 173
Empty nester 16% 170
Couple without children 12% 67
Pensioners (single or couples) 16% 67
Sharers 4% 94
Single non-pensioner 8% 52
Single parent 4% 58
5+ person households 22% 317

Education & work
Degree or equivalent 14% 72
A-levels or equivalent 8% 100
No qualifications 43% 120
Prof. managerial 5% 58
Lower managerial 17% 94
Intermediate jobs 34% 142
Routine jobs 28% 134
Self-employed 15% 187
Looking for work 3% 96
Agricultural workers 9% 550

Ethnicity 
Asian 1% 32
Black 0% 6
White 99% 107

* Index of 100= UK Average.
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Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care 

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

100 = UK average 200 



Urban Prosperity

These are well educated and mostly prosperous

people living in our major towns and cities. 

They include both older wealthy people living in

the most exclusive parts of London and other

cities, and highly educated younger professionals

moving up the corporate ladder. This category

also includes some well educated but less

affluent individuals, such as students and

graduates in their first jobs.

The wealthier people tend to be in senior

managerial or professional careers, and often 

live in large terraced or detached houses with

four or more bedrooms. Some of the younger

professionals may be buying or renting flats. 

The less affluent will be privately renting.

These people have a cosmopolitan outlook and

enjoy their urban lifestyle. They like to eat out 

in restaurants, go to the theatre and cinema 

and make the most of the culture and nightlife 

of the big city. 
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Category 2 

Urban Prosperity
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These are the most prosperous people living in our main citie s. They are

very well educated and tend to be employed in senior ma nagerial and

professional occupations. Households are a mix of families, couples, singles

and some retired. 

Given the urban nature of these areas, property is a mix of terraced and

detached houses, and converted and purpose built flats. The houses tend 

to be large, with four or more bedrooms. Some of th e flats are occupied by

young professionals sharing. Over 80% of the housing is owner occu pied.

These are affluent neighbourhoods so car ownership is high, ev en if travel 

to work is often by public transport. Incomes are high and th ese individuals

have high levels of savings and investments. Technologically sophisticated,

they regularly use the Internet for financial services, a s well as buying other

products and services.

They read the major broadsheets and have a cosmopolitan outlook , 

being interested in theatre, the arts, classical music and eating out in 

good restaurants.

Having chosen an urban lifestyle, these consumers h ave the money and

education to make the most of what our big cities have to offe r.

Prosperous ProfessionalsD
Group 

Category 2

Types 13, 14
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Educated Urbanites

These young people are highly qualified. The majori ty live in flats in our

major cities.

Most are in professional and managerial roles and many are working hard to

further their careers. They have high incomes, and those t hat have been

working for some time will be buying their flats and mak ing other financial

investments. The others are renting and have high disposab le incomes.

The one significant purchase they may make is an expensive  car. However,

many prefer to use public transport, particularly for trav elling to work.

Educated Urbanites take full advantage of living in  the city and go out

regularly. They enjoy restaurants and bars and are int erested in the theatre

and the arts. They are well informed about current affa irs and are keen

readers of The Guardian, Financial Times and Independen t.

This group will spend significant amounts on travel and tak e frequent

holidays. They are very likely to go on long haul trips an d will either ski 

or seek the sun in the winter.

These young people have the world at their feet and  plenty of money 

to enjoy it.

EGroup 

Category 2

Types 15, 16, 17, 18, 19
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Aspiring Singles are young and live in urban or suburban  locations,

frequently around London. There are large numbers of both  students 

and well qualified young people who have recently finish ed their studies 

and started working. 

Many live in rented flats, both purpose built and convert ed. The flats tend 

to be small, typically one or two bedrooms, and be located in basements or

above shops. While many single people live alone, there a re also people

sharing larger properties such as terraced houses. These are q uite mobile

populations with a high turnover of residents.

People lead urban lifestyles. They are active, part icipating in sports and

going to the gym. Like most young people, they enjoy going  out with friends

to pubs and clubs in the evenings, or to coffee shops during th e day.

Cars are relatively rare so transport is by bus, train, tu be, or walking. 

They are highly confident with new technology and are li kely to be 

regular users of the Internet for a wide range of purposes.  

Readership of liberal broadsheet newspapers such as The Guar dian,

Independent and Observer is high. 

Many of these active young people are likely to develop we ll-paid 

careers in the future.

Aspiring SinglesFGroup 

Category 2

Types 20, 21, 22, 23



Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Well-Off Professionals, Larger Houses and Converted Flat s

These are predominantly well-off professional people living  in urban areas of the
UK. Most are well educated individuals in professional and m anagerial occupations,
but there are also students and young singles starting out on th eir careers.

Houses tend to be large, with four or more bedrooms, often in G eorgian and
Victorian terraces. Many are owner-occupied by professional coupl es and families.
There are also high levels of converted flats, some of which a re privately rented.
The younger singles in these areas will often be sharing fl ats and houses.

Car ownership is high, reflecting the wealthy nature of t hese neighbourhoods, but
because of their urban location, travel to work is mostly by publi c transport. 

Incomes tend to be high, with many residents earning over £50,000 a year. 
They are financially aware and have high levels of savi ngs and investments. 
They also have high levels of credit card usage.

These technologically sophisticated consumers make great use of the I nternet for
financial services, as well as buying other products and service s.

They enjoy the arts, including theatre, classical music, oper a and the cinema. 
The most widely read newspapers are The Guardian, The I ndependent, The Times 
and The Observer. Foreign travel and skiing are popular  leisure activities.

This type is found in many urban areas of the UK, but parti cularly in London
(Kensington and Chelsea, Wandsworth, Ealing, Richmond-upon- Thames and
Fulham). Edinburgh and university towns such as Durham, Ox ford and Cambridge
also have high concentrations of this type.

Type

13
2

D

Urban Prosperity

Prosperous Professionals

Concentration found in these areas.

UK
Housing %    Index
1-2 rooms 3% 83
7+rooms 45% 231
Owned outright 34% 119
Owned with mortgage 45% 114
Social housing 4% 20
Detached 11% 47
Semi 31% 102
Terraced 36% 140
Flats 21% 110
High-rise (floor 5+) 0% 23

Families
Couple with children 28% 133
Empty nester 8% 84
Couple without children 17% 99
Pensioners (single or couples) 17% 71
Sharers 9% 229
Single non-pensioner 14% 91
Single parent 4% 55
5+ person households 11% 151

Education & work
Degree or equivalent 52% 264
A-levels or equivalent 12% 145
No qualifications 13% 37
Prof. managerial 22% 264
Lower managerial 28% 152
Intermediate jobs 17% 72
Routine jobs 8% 36
Self-employed 12% 150
Looking for work 2% 67
Agricultural workers 0% 20

Ethnicity 
Asian 5% 116
Black 2% 97
White 89% 97

* Index of 100= UK Average.
** Not to Scale.

Demographic Features
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Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care 

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

514 **

342 **

433 **

100 = UK average 200 

223 **

222 **



Older Professionals in Suburban Houses and Apartments

These are affluent people living in largely suburban a reas. Households tend be a
mixture of couples, families and singles, but with fewer chil dren and more retired
people than the UK as a whole. People tend to be well educate d and employed 
in senior managerial and professional occupations. 

Property is a mixture of houses and flats. The houses t end to be large, with four 
or more bedrooms, with slightly more semi-detached than detached a nd terraced.
Flats are a mixture of purpose built and converted, some of wh ich are privately
rented. Reflecting the slightly older age profile of the people in this type, more 
of the houses are owned outright.

Car ownership is high with two cars being very common. One of the cars is likely 
to be a high value company car. 

These affluent individuals have high incomes as well as hi gh levels of savings and
investments. They are also characterised by high credit card li mits and high 
credit card usage. They make investments using financial adv isers and brokers, 
as well as directly using the Internet. Internet banking is very common. 

All the major broadsheets are read, and interests include fi ne arts and antiques,
theatre and good food and wine. Eating out is also popular.

This type is well represented in Outer London (Bromley , Barnet and Kingston-upon-
Thames) and Manchester (Trafford), Aberdeen, Stirling and Home County towns
such as Guildford and St Albans. 

Type

14
2

D

Urban Prosperity

Prosperous Professionals

Concentration found in these areas.

Demographic Features
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% of   Index
Housing type   to UK     
1-2 rooms 3% 93
7+rooms 31% 158
Owned outright 38% 130
Owned with mortgage 42% 107
Social housing 5% 25
Detached 24% 103
Semi 30% 98
Terraced 19% 75
Flats 25% 131
High-rise (floor 5+) 0% 22

Families
Couple with children 20% 94
Empty nester 7% 76
Couple without children 19% 111
Pensioners (single or couples) 26% 111
Sharers 4% 113
Single non-pensioner 18% 116
Single parent 3% 51
5+ person households 5% 77

Education & work
Degree or equivalent 40% 205
A-levels or equivalent 10% 121
No qualifications 19% 53
Prof. managerial 17% 213
Lower managerial 27% 147
Intermediate jobs 21% 88
Routine jobs 10% 47
Self-employed 11% 139
Looking for work 2% 62
Agricultural workers 1% 47

Ethnicity 
Asian 3% 77
Black 1% 44
White 94% 102

* Index of 100= UK Average.
** Not to Scale.

Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care 

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

255 **
244 **

218 **

100 = UK average 200 

205 **

212 **



Affluent Urban Professionals, Flats

These people live in affluent urban areas, where large attractive houses have 
often been converted into flats. Whilst many do own their h ome, the proportion 
of rented accommodation is relatively high.

People in this type are very highly qualified; one in fou r have postgraduate and
professional qualifications. They work in professional and senior  managerial
occupations, with many spending very long hours at work.

Most residents are either young singles or couples. There are very few children 
and those there are tend to be under five, which suggests th at young families 
move on from these areas. 

As one of the highest earning types, they have relatively hi gh disposable incomes.
They invest in a broad range of products including high in terest accounts, ISAs, 
and stocks and shares. They are comfortable using the Internet to do their 
financial research.

In the winter, this type is the most likely to go skiing . They will then take at least
one other holiday which is usually foreign and often far flu ng. When at home they
take advantage of the range of theatre and arts availabl e to them from living in 
the city. They also enjoy good food and wine, both at hom e and in restaurants. 

They are interested in current affairs and are very lik ely to buy a daily paper, 
which they probably read as they commute to work. They usuall y choose from 
The Guardian, The Independent, The Times and Financial  Times. At the weekend
they like The Sunday Times and The Observer. 

This type is found primarily in London (Wandsworth, Hammersm ith and Fulham,
Merton, Kensington and Chelsea, Richmond-upon-Thames and Ea ling) as well as 
in Oxford, Cambridge and Edinburgh.

Type

15
2

E

Urban Prosperity

Educated Urbanites

Concentration found in these areas.

% of   Index
Housing type    to UK    
1-2 rooms 7% 210
7+rooms 20% 102
Owned outright 25% 86
Owned with mortgage 37% 93
Social housing 10% 52
Detached 4% 16
Semi 11% 37
Terraced 31% 123
Flats 51% 264
High-rise (floor 5+) 1% 131

Families
Couple with children 15% 74
Empty nester 6% 59
Couple without children 19% 108
Pensioners (single or couples) 13% 58
Sharers 14% 356
Single non-pensioner 26% 162
Single parent 4% 59
5+ person households 6% 89

Education & work
Degree or equivalent 55% 283
A-levels or equivalent 11% 136
No qualifications 14% 38
Prof. managerial 23% 279
Lower managerial 30% 163
Intermediate jobs 17% 73
Routine jobs 8% 37
Self-employed 12% 151
Looking for work 3% 96
Agricultural workers 0% 17

Ethnicity 
Asian 6% 142
Black 5% 270
White 84% 91

* Index of 100= UK Average.
** Not to Scale.

Demographic Features

page 41

Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care 

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

217 **

238 **

237 **

259 **

551 **

374 **

601 **
100 = UK average 200 



Prosperous Young Professionals, Flats

These young people live in urban areas in purpose built an d converted flats.

This group has the highest levels of people aged 25-29. Th ey are very highly
qualified, and are making their way up the career la dder in the professions and
managerial roles. They earn high salaries. 

40% of people live alone. There are also high numbers shar ing larger properties.
They are typically renting rather than buying, which re flects the more transient
nature of these communities. 

They are hard working and as a result make optimum use of th eir leisure time. 
They are twice as likely to use services such as ordering thei r groceries online for
home delivery, and the Internet for shopping.

These people are keen readers and have wide interests which  include art, music,
the theatre and cinema. They also eat out regularly in restaurants and pubs. They
really like to travel abroad and will take the full r ange of holidays including winter
sun and snow, weekend breaks and long haul trips. 

Given their high incomes, they do invest some of their money i n a broad range 
of investments. They are keen users of credit cards for their purchases, with high
monthly spend and correspondingly high credit limits. 

This type more closely follows current affairs than an y other. Like other urban
groups, they will buy a daily paper to read on the way to wor k and will choose from
the Financial Times, The Guardian and Independent. On Sundays they choose the
Observer and The Sunday Times.

This type is found primarily in Inner London in Westminster, Camden, Islington,
Haringey and Hackney as well as in Brighton, Bristol, Glasgow  and Edinburgh.

Type

16
2

E

Urban Prosperity

Educated Urbanites

Concentration found in these areas.

Demographic Features
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% of    Index
Housing type     to UK     
1-2 rooms 18% 524
7+rooms 6% 33
Owned outright 18% 62
Owned with mortgage 28% 72
Social housing 14% 71
Detached 1% 5
Semi 2% 8
Terraced 7% 28
Flats 85% 442
High-rise (floor 5+) 5% 678

Families
Couple with children 7% 33
Empty nester 3% 30
Couple without children 19% 110
Pensioners (single or couples) 13% 56
Sharers 14% 348
Single non-pensioner 40% 254
Single parent 3% 43
5+ person households 2% 33

Education & work
Degree or equivalent 59% 302
A-levels or equivalent 12% 142
No qualifications 11% 32
Prof. managerial 25% 299
Lower managerial 31% 165
Intermediate jobs 16% 69
Routine jobs 7% 34
Self-employed 12% 145
Looking for work 4% 114
Agricultural workers 0% 13

Ethnicity 
Asian 5% 135
Black 5% 250
White 83% 90

* Index of 100= UK Average.
** Not to Scale.

Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care 

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

245 **

243 **

214 **

299 **

512 **

371 **

908 **
100 = UK average 200 



Young Educated Workers, Flats

There are many young people in their twenties in these de nsely populated areas.
Most are working, but there is also a significant number of students. The
majority live on their own in small flats, which will be  either purpose built 
or conversions. Given this type is often found in Scotl and, tenements will 
also be common.

These young people are well qualified, with levels of NVQ s, A-Levels and degrees
well above average. They are early in their careers a nd have modest incomes,
which should continue to rise. This does mean they are unlikel y to have any
financial investments.

Living close to the centre of activity, in terms of bo th their work and recreation,
there is little need for access to a car. Public transport, cycling  and walking are
the main options for getting around.

Self-improvement and education are important to this group an d they devote
free time to both. They are busy people and enjoy socialisi ng in bars, restaurants
and coffee shops on a regular basis. 

They do not buy many newspapers, but The Guardian and I ndependent are 
most popular. 

This type is found in Scottish cities such as Edinburgh, Glasgow, Aberdeen and
Dundee, and in English towns such as Brighton, Cambridge, B ath and
Southampton.

Type

17
2

E

Urban Prosperity

Educated Urbanites

Concentrations found in these areas.

% of    Index
Housing type     to UK   
1-2 rooms 23% 662
7+rooms 4% 18
Owned outright 13% 45
Owned with mortgage 32% 82
Social housing 18% 91
Detached 1% 6
Semi 2% 8
Terraced 5% 20
Flats 87% 451
High-rise (floor 5+) 2% 328

Families
Couple with children 4% 21
Empty nester 2% 23
Couple without children 16% 89
Pensioners (single or couples) 14% 62
Sharers 8% 209
Single non-pensioner 51% 320
Single parent 4% 57
5+ person households 1% 17

Education & work
Degree or equivalent 34% 173
A-levels or equivalent 14% 171
No qualifications 19% 53
Prof. managerial 11% 140
Lower managerial 23% 124
Intermediate jobs 21% 89
Routine jobs 15% 71
Self-employed 6% 74
Looking for work 5% 140
Agricultural workers 0% 28

Ethnicity 
Asian 3% 87
Black 3% 143
White 90% 98

* Index of 100= UK Average.
** Not to Scale.

Demographic Features
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Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care 

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

256 **

100 = UK average 200 



Multi-Ethnic Young, Converted Flats

These young multi-ethnic communities are primarily found i n London, with many
living in houses which have been converted into flats.

Most people are in their twenties and thirties and there a re only a few, very young
children. The population is diverse. On the whole they are  well qualified. Many are
in professional and managerial jobs, with good incomes. Others ha ve lower level
qualifications and are likely to be office and clerical staff . There are also a
significant number of students.

The majority of people are renting their homes privat ely. However, there is also a
high proportion living in Housing Association property. 

Public transport is by far the most popular method of travelli ng to work or study.
Residents are also happy to walk and only a minority se e the need for a car.

At this stage in their lives this type are not really th inking about investing their
money. They will spend their spare money on travel, and w ill take long haul trips
as well as European holidays. 

They like exercise and sport, as well as more contemplative pu rsuits such as the
theatre, the arts and self-improvement classes. They are al so very interested in
current affairs and read The Guardian and The Indepen dent as they commute to
work.

This type is almost exclusively a London phenomenon, wi th high concentrations in
most inner and outer London boroughs.

Type

18
2

E

Urban Prosperity

Educated Urbanites

Concentration found in these areas.

Demographic Features
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% of   Index
Housing type    to UK     
1-2 rooms 14% 391
7+rooms 9% 45
Owned outright 13% 44
Owned with mortgage 28% 71
Social housing 31% 156
Detached 2% 8
Semi 6% 20
Terraced 16% 61
Flats 72% 375
High-rise (floor 5+) 2% 234

Families
Couple with children 11% 53
Empty nester 6% 59
Couple without children 14% 81
Pensioners (single or couples) 13% 56
Sharers 13% 344
Single non-pensioner 32% 200
Single parent 8% 116
5+ person households 6% 87

Education & work
Degree or equivalent 41% 208
A-levels or equivalent 11% 139
No qualifications 24% 66
Prof. managerial 14% 166
Lower managerial 25% 134
Intermediate jobs 19% 81
Routine jobs 13% 62
Self-employed 9% 108
Looking for work 5% 157
Agricultural workers 0% 18

Ethnicity 
Asian 9% 216
Black 15% 757
White 69% 75

* Index of 100= UK Average.
** Not to Scale.

Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care 

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

251 **

509 **
214 **

362 **

100 = UK average 200 



Suburban Privately Renting Professionals

These young people have made a lifestyle choice to resid e close enough to the
major conurbations, to obtain the benefits of the city without actually living in 
its centre. In their twenties and early thirties, they are  well educated and are
developing their careers in professional and managerial job s. 

They are living in purpose built flats in attractive subur bs and satellite towns. 
Many are still renting, although some have purchased thei r homes.

They use diverse means to get around. Where possible they wi ll travel to work 
by public transport, by bike or on foot. However, the m ajority do have a car and 
will often buy new, expensive models. 

These people are very comfortable using the Internet in al l aspects of their life
including financial services, purchasing gifts, CDs and books an d booking their
holidays and leisure activities on-line. 

For holidays, the USA, Canada and other long haul destination s are popular, as 
are weekend breaks and winter snow holidays. In their spar e time they enjoy 
sport and exercise. They also like spending their money on shop ping for clothes 
and eating out. 

They are interested in current affairs, and whilst they t end to read mainly the
broadsheet papers, they show no bias to any particular title. 

This type is found in Richmond-upon-Thames, Sutton and Broml ey in Outer 
London, and in Cheltenham, St Albans and Guildford.

Type

19
2

E

Urban Prosperity

Educated Urbanites

Concentrations found in these areas.

% of    Index
Housing type     to UK    
1-2 rooms 9% 246
7+rooms 11% 57
Owned outright 25% 87
Owned with mortgage 38% 96
Social housing 9% 44
Detached 6% 25
Semi 10% 33
Terraced 17% 67
Flats 64% 330
High-rise (floor 5+) 1% 121

Families
Couple with children 9% 44
Empty nester 4% 41
Couple without children 20% 112
Pensioners (single or couples) 20% 87
Sharers 8% 202
Single non-pensioner 34% 218
Single parent 3% 51
5+ person households 3% 36

Education & work
Degree or equivalent 43% 220
A-levels or equivalent 12% 141
No qualifications 17% 46
Prof. managerial 19% 227
Lower managerial 28% 153
Intermediate jobs 21% 87
Routine jobs 10% 48
Self-employed 9% 114
Looking for work 3% 84
Agricultural workers 0% 26

Ethnicity 
Asian 4% 103
Black 2% 106
White 90% 98

* Index of 100= UK Average.
** Not to Scale.

Demographic Features
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Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care 

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

209 **

253 **

221 **
256 **

100 = UK average 200 



Student Flats and Cosmopolitan Sharers

These are cosmopolitan areas of shared flats and bed-sits.

Households tend to be young single people renting small one or two bedroom flats,
which may be purpose built or converted. Around a third are  student households.
This is a fast changing environment with a high turnover of occupancy. Living close to
places of work and study, travel is mainly by foot or public tra nsport. Relatively few
of these people own a car.

Although many cannot afford to purchase a PC, this is the computer  literate
generation. They use the Internet through college or work to make various purchases
and book holidays. These people have plans and aspirations. Th ey wish to embrace
the latest technology - digital cameras, DVD players and so on - but donÕt yet have
the financial means to do so. The more prudent plan to pay off their debts. Their
phone bills are large and their credit card limits low.

Lifestyles are active, socially and physically. Exer cise, dance and sport are popular.
They frequent coffee shops and in the evenings go the theat re, cinema or clubbing.
More relaxing moments are spent listening to music or reading b ooks and magazines.

Some will eat healthy foods and take vitamin supplements, b ut many choose to eat
fast foods and take-aways for convenience.

These people are interested in current affairs. While news may be followed online,
they are also readers of The Guardian, The Observer, The  Independent and The
Times. 

University towns such as Oxford, Cambridge and Edinburgh are the main
geographical locations for these types, which are also f ound in places such as
Brighton, Plymouth and Dundee.

Type

20
2

F

Urban Prosperity

Aspiring Singles

Concentration found in these areas.
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% of     Index
Housing type     to UK   
1-2 rooms 8% 218
7+rooms 19% 98
Owned outright 18% 64
Owned with mortgage 30% 76
Social housing 13% 64
Detached 4% 17
Semi 13% 41
Terraced 38% 148
Flats 42% 217
High-rise (floor 5+) 0% 55

Families
Couple with children 13% 61
Empty nester 5% 55
Couple without children 14% 82
Pensioners (single or couples) 13% 58
Sharers 20% 517
Single non-pensioner 26% 164
Single parent 6% 89
5+ person households 10% 136

Education & work
Degree or equivalent 30% 154
A-levels or equivalent 24% 295
No qualifications 19% 52
Prof. managerial 9% 110
Lower managerial 17% 91
Intermediate jobs 16% 68
Routine jobs 13% 61
Self-employed 6% 70
Looking for work 4% 108
Agricultural workers 1% 32

Ethnicity 
Asian 6% 146
Black 2% 108
White 87% 95

* Index of 100= UK Average.
** Not to Scale.

Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care 

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

342 **

100 = UK average 200 



Singles and Sharers, Multi-Ethnic Areas

These are metropolitan white-collar populations with high conce ntrations of 
ethnic minorities.

People are generally younger, typically under 40. Ther e are some single parents, 
but most households comprise single people renting and sharing flats or terraced
houses. The accommodation is small, often only one or two bedrooms. A round 35%
of the population is black or Asian. Both minorities occur in broad ly equal proportion
across this type. 

The level of education is above average and jobs tend to b e managerial or clerical.
Levels of students, people working in the Public Sector and un employment are all
somewhat above the national average.

These people do not need cars given their urban lifestyl es. Instead, they will get
about by walking and using public transport. They tend to go to coffee shops, and
lunch in pubs or restaurants on a regular basis. They may a lso spend time in an 
art gallery or going to the theatre. 

Relatively high numbers have cable TV and DVD playe rs. Reading, and
sometimes religious activity also play a part in th eir leisure activities. They have
some interest in current affairs and might be reade rs of The Guardian, The
Observer or The Independent.

Increasingly they will use new technology such as telephone, PC and mobile phone
for banking purposes. Many would like to upgrade to gold an d platinum credit cards.
More realistically, others are planning to pay off their d ebt.

These types are mainly found in Inner London and Outer Metropol itan areas such 
as Croydon, Harrow, Southall and Ilford.
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% of    Index
Housing types   to UK   
1-2 rooms 7% 192
7+rooms 10% 51
Owned outright 20% 68
Owned with mortgage 37% 94
Social housing 24% 118
Detached 4% 16
Semi 16% 53
Terraced 47% 185
Flats 30% 158
High-rise (floor 5+) 0% 67

Families
Couple with children 18% 87
Empty nester 9% 98
Couple without children 12% 68
Pensioners (single or couples) 15% 65
Sharers 9% 238
Single non-pensioner 21% 134
Single parent 10% 152
5+ person households 10% 146

Education & work
Degree or equivalent 26% 133
A-levels or equivalent 10% 122
No qualifications 33% 92
Prof. managerial 8% 100
Lower managerial 20% 105
Intermediate jobs 22% 92
Routine jobs 18% 84
Self-employed 7% 84
Looking for work 5% 150
Agricultural workers 0% 20

Ethnicity 
Asian 18% 454
Black 17% 844
White 59% 64

* Index of 100= UK Average.
** Not to Scale.
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Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care 

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

259 **

100 = UK average 200 



Low Income Singles, Small Rented Flats

These neighbourhoods are largely composed of single people, both young and old.

Around 20% of the people in these areas are in their 20s,  but 10% are over 75.
Both are well above the national average. The dominant ch aracteristic is 
the single person renting small flats. There may also be som e communal
establishments such as nursing homes. 

Incomes are quite low. People have average educational quali fications. Their
relatively routine jobs are in shops and offices, and there i s some unemployment.
With the elderly contributing to higher than average numb ers of people with 
long term illnesses, these areas are beginning to experien ce some need for 
social services.

While the younger people aspire to gold cards, interactive TV  and telephone
banking, the reality is they have low limits on their cred it cards, plan to pay off
debts, and possibly need a loan. Their spending on food is low , and catalogue
shopping helps them economise. Few people own a car , with those who do paying
high insurance premiums. Most get about on foot, by bike, or pub lic transport.

The pub is a relatively popular place for eating, either at lunch-time or in the
evening. Leisure interests tend to be football and betting on th e horses. At home
they might unwind by listening to music or reading a novel. The re is a keen
interest in self-improvement and education.

Geographically this type occurs in various locations incl uding Canterbury, seaside
towns such as Torquay and Blackpool, and Scottish towns such as Dundee ,
Galashiels, and Paisley.
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% of    Index
Housing type    to UK    
1-2 rooms 11% 309
7+rooms 8% 43
Owned outright 20% 68
Owned with mortgage 30% 76
Social housing 20% 101
Detached 4% 19
Semi 10% 34
Terraced 18% 70
Flats 60% 311
High-rise (floor 5+) 1% 111

Families
Couple with children 10% 48
Empty nester 5% 56
Couple without children 15% 85
Pensioners (single or couples) 24% 101
Sharers 5% 126
Single non-pensioner 33% 208
Single parent 7% 100
5+ person households 3% 46

Education & work
Degree or equivalent 17% 86
A-levels or equivalent 9% 112
No qualifications 36% 99
Prof. managerial 6% 68
Lower managerial 17% 92
Intermediate jobs 25% 105
Routine jobs 24% 113
Self-employed 8% 96
Looking for work 5% 157
Agricultural workers 1% 57

Ethnicity
Asian 3% 64
Black 2% 75
White 94% 102

* Index of 100= UK Average.

Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care 

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

100 = UK average 200 



Student Terraces

This type contains very high proportions of student s and other young adults, with
correspondingly low proportions of people over the age of 45. Students account for
38% of adults living in these areas during term tim e. This is over 5 times the
national average. 

Over half the housing stock in these areas is terra ced housing, and the number 
of converted flats is also higher than average. Man y are privately rented and the
larger dwellings offer shared accommodation. This t ype has a relatively transient
population, and there are correspondingly high leve ls of vacant property.

People often participate in exercise and sport, wit h football and rugby amongst 
the popular activities. Long haul holidays are popu lar but often done on a budget,
including backpacking. Leisure activities include v isiting the cinema and an interest
in fashion and clothes. 

Internet use is very high, and this is reflected in  the numbers playing interactive
games on their computers. Indeed these are people v ery open to the uses of all
new technology. They are confident using the Intern et for home finance, for buying
books, clothes and CDs and for researching and book ing travel online.

University towns such as Oxford and Cambridge have high concentrations of these
types, as do other large population centres such as  Leeds and Southampton. 

Residential quarters around military bases share th is unsuually young age profile
and transient population and can also occur in this  type.
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Concentrations found in these areas.

% of    Index
Housing types   to UK   
1-2 rooms 3% 81
7+rooms 26% 131
Owned outright 11% 39
Owned with mortgage 17% 42
Social housing 12% 61
Detached 7% 29
Semi 26% 84
Terraced 51% 200
Flats 15% 78
High-rise (floor 5+) 0% 17

Families
Couple with children 32% 153
Empty nester 4% 42
Couple without children 15% 83
Pensioners (single or couples) 6% 28
Sharers 25% 650
Single non-pensioner 10% 65
Single parent 4% 65
5+ person households 19% 272

Education & work
Degree or equivalent 20% 104
A-levels or equivalent 34% 417
No qualifications 14% 39
Prof. managerial 7% 86
Lower managerial 18% 96
Intermediate jobs 17% 74
Routine jobs 12% 55
Self-employed 3% 33
Looking for work 2% 73
Agricultural workers 1% 32

Ethnicity  
Asian 6% 150
Black 2% 89
White 88% 96

* Index of 100= UK Average.
** Not to Scale.
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Interests                                    

Finance

Holidays   

Internet & Telecoms

Media   

Angling
Fashion/ clothes 

Cinema
DVDs/ videos 

Gardening 
Golf

Gambling
Snow Skiing

Theatre/ cultural/ arts

Average family income 
Credit card balance £2000+ 

Always pays credit card in full
Have private Health Care 

Have Life Assurance
Have ISA

Have Loan
Have mortgage 

Have unit trusts

2+ holidays per year
Activity outdoor sports

Holiday in UK or Ireland
Holiday in USA or Canada

Contract mobile phones
Mobile bill £30+

IBM compatible PC at home
Buy gifts on-line

Have digital cable TV 
Have satellite digital TV 

Daily Express 
The Sun

Telegraph 
The Guardian

The Sunday Times 
Financial Times 

214 **

100 = UK average 200 



Comfortably Off

This category contains much of Ômiddle-of-the-roadÕ

Britain. Most people are comfortably off. They 

may not be wealthy, but they have few major

financial worries. 

All lifestages are represented in this category.

Younger singles and couples, just starting out on 

their careers, are the dominant group in some 

areas. Other areas have mostly stable families 

and empty nesters, especially in suburban or 

semi-rural locations. Comfortably off pensioners,

living in retirement areas around the coast or in 

the countryside, form the other main group in 

this category.

Most people own their own home, with owner

occupation exceeding 80%. Most houses are semi-

detached or detached. Employment is in a mix of

professional and managerial, clerical and skilled

occupations. Educational qualifications tend to be 

in line with the national average.

This category incorporates the home-owning, stable

and fairly comfortable backbone of modern Britain. 
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